YYAA r))‘\.o.:ac* SJwtd)‘dbdﬁQﬁdﬁmbu&A}ﬁ

a9 3 b 318 Shos 9 b L Oladss Wb
g Ol yg (5 Plud SO WIST 58 (21 5515k

Moo (gogd,8 oSS S e 09,5 Lol
99 ol (A (G0
oBuils S5 Copae abyl swlis)lS

Moo (g9,

Sy
ot 1 La0b S & gl oy Lo g5l (SLaS 5 0la 53 by Sl 3l el gy (SeasT
ASL;)_’.J4_5L@}Tsul))sgjfjé)lqé@Téhﬂm&t}.@h:ﬁugﬂjcjw
Ao B i e ol (GlIL Dlade s gy D) g b ABL ails ol e 4| Ol pils
a1y Ol 63, Shee b il byl5k Sladss 51 5L o) S50 0l Lo 51 5 55k 2
il n alllan ol e 1 (e & (a3 gy 5 st 4 5y o) S i 3 g g sllae g
dnaler Ol gt ot (5 Rl ST bl 5 (2l b 5 ey okt el i
TS bl n s el s (e sl Sl gl glaosls o 3 8 557 (6 bT
eomed 5 2 S0 1 ol 51 Ll Sl 45 55 0T 51 (S cla osls o 51 Juol>
S Jeol s az Slessms ol bossls 3 Shae r s3b5 151 55 21800 Bk 5l easls 5 Shae
S ol i Ules 457 does ool (s ol 6o o )3 45T 5550 1) L 3 oled s

A3 8 555 ks Lo g s Shee 5 b3l Olidies Ol s o) 815k

by g e 0 ,Shas ¢ ol 5150 ¢ ol l3b Sl [ Gowls” (sbve3l9

kafashpor@ferdowsi.um.ac.ir 1 e ok 35—



¥ 85louds 1 9o Cu oo 4ol img Y

I nvestigation of marketing research’s effect on
performance via market orientation culture at traveling
agencieslocated in Mashhad province

Azar Kafashpour (PHD)

Associate Professor Ferdowsi
University of Mashhad

Mehdi Najafi Siahroudi

M.A student Ferdows University of
Mashhad

Abstract

Ever changing of business trends and the increase of competition among companies
has made the surrounding environment of organizations, more different. Diagnosing
the future business routs and moving through theses roads in the way that
organizational goals might be achievable, highlights the importance of marketing
research existence. That's to be considered, based on researchers view; market
orientation affected by marketing research can improve the performance results of
organization. Consequently, in order to study hypothesizes written based on model,
reliable and valid questionnaires are distributed among traveling agencies located in
Mashhad province as a data pool. The analysis of gathered data was based path
analysis approach. Also results revealed that marketing research had a significant
effect on market orientation and performance, while market orientation also
influenced the performance significantly. However, though all hypothesizes are
confirmed, but the main hypothesis of study indicating the moderating role of
market orientation between marketing research and performance is doubtful.

Keywords: marketing research, market orientation, performance, customer,
competition
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